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What is the “Best Practice Design” (BPD)?

The Commerce Vision Best Practice Design is an off the shelf e-commerce website design that has
the following features:

e Utilizes Commerce Vision’s 12+ years of experience in the Enterprise eCommerce market to
deliver the best solution on the market in terms of user interface, speed and functionality
e Fully response for mobile devices
e Compatible with browser versions:
o |E8+
o Latest Chrome
o Latest Safari
o Latest Firefox
e Modern design
e Completely wired up and fully tested with the Commerce Vision Business Logic widgets
e Will have all future Commerce Vision functionality added as an optional feature for
customers to use
e  Will supports all future browsers (once released)

Can any of the Design be customised?

Yes. Commerce Vision recognizes that customers want to have unique websites. As part of the
implementation process, Commerce Vision will work with you to determine the design of the
common elements to be used throughout the site including the page header, footer, fonts and
colours. Custom page designs for your Home page and other content pages can also be included.

Commerce Vision expects all sites to include unique styling for corporate branding, including:
e Colour Scheme
e Fonts and styles
e Logos

Elements within the design samples can also be switched on or off using the many flag settings in the
application. For example you may not want to include the social media links in your page footer.

Custom design elements can also be included in the design. Design elements that are commonly
customised to provide a unique web site include:

e Page Header

e Page Footer

e Home Page Content
Custom Page Content (e.g. About Us Page, Privacy Policy)

Commerce Vision will provide off the shelf elements for the entire application. Sites can achieve a
unigque design using these elements with simple changes to colours, fonts, logo upload and home
page content.

While any element can be customised, less customisation will result in:
e Faster time to implement the new design

e Far lower implementation cost
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e Lower ongoing cost (changes to BPD designed elements required to support future browsers
are covered by Commerce Vision’s maintenance contract, while custom design elements will
incur additional charges)

e Easier access to new features as they will be automatically added to BPD elements, reducing
implementation fees for custom designs

e Future proof design as Commerce Vision will continue to enhance the design to take into
account future Ul and web initiatives

The Application allows for unlimited static content pages as well that can be customised by you or
your design agency. Commerce Vision provides a style guide for all sites which simplifies design of
custom content and ensures consisted looking and responsive pages.

Can Commerce Vision create the custom design elements?
Yes - Commerce Vision has internal design staff that can create these pages for you.

If | use my own designer, what do you need from them?

All we need is a layered Photoshop design file of your Home page.

The Home page design can include the following sections:

Layout Header for Site (i.e. used across all pages)

The Layout header can support the following elements:

e Login Link

e Search Dialog

e Mega Menu for displaying product categories and their sub categories
e Secondary Menu

e Shopping Cart Totals

e Social Media Links

e Subscribe to Newsletter link
e Catalogue Select

e Selected Account Name

e Current User Name

e Logout Link

Layout Footer for Site (i.e. used across all pages)

The Layout Footer can support the following elements:

e Site Summary Links
e Social Media Links

Commerce Vision — Best Practice Design — Upgrade Process 4



e Contact Details
e Payment Details (i.e. Accept VISA / Master Card)
e Other Text / Html elements

Home Page Content

The Home page content can support the following elements:

e Generic Text sections

e News article summaries

e Product Specials and / or Campaigns
e Banner Images

Commerce Vision — Best Practice Design — Upgrade Process 5



Do | have to upgrade to this design?

At the moment, you will be using either our original classic “off the shelf” design with customisation
of your corporate colours and logo or, if you have been implemented in the past few years, you
might have a custom design that has been implemented.

Original “Off the Shelf” Design

If you are using the original “off the shelf” design, you don’t have to move to the new design, but
Commerce Vision will no longer be adding new features to the existing “off the shelf” pages from
May 2014. This won’t apply to everything we do, as many new functions are business logic functions
and don’t involve User Interface (Ul). Note that you will still be able to upgrade to the latest release
without BPD — just some of the new features won’t be available on the old screens.

We strongly recommend that all customers on the original design move to the new design to take
advantage of the excellent features offered especially around the mobile responsive elements of it.

Custom Designs

Over recent years we have been implementing custom designs for customers. If this is the case,
again it is not mandatory for you to move to the BPD. You may wish to implement only parts of the
design (e.g. the cart and checkout). Future functionality will be available to be implemented in your
existing custom design (charges may apply).

What is the cost of moving to the BPD?

This depends on the level of customisation that will be in the BPD for your company and how many
sites are being migrated. This document will help you understand what might be involved from your
end and our end to get you to the new design as soon as possible. At the end of this document,
there is a step by step process on how we can migrate your site.

As part of the upgrade to the new design, we would also like to examine with you how we can even
further improve the value you get out of our Customer Self Service solution and not only implement
a new design for you, but also set up some great features that your customers will love.

How can | see the Commerce Vision BPD?

We have a site that shows the major elements of the BPD:

http://design.commvisi.biz
Login: bpd
Password: bpd14

As we complete new designs, these will be added to this site.
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BPD Pages / Features

The BPD is a fully “responsive design” utilizing the latest Ul technologies and elements. It is clean,
easy to use, fast and beautiful. Following are the current features of the various elements of the
design:

Responsive Design

Responsive web design (RWD) is a web design approach aimed at crafting sites to provide an optimal
viewing experience—easy reading and navigation with a minimum of resizing, panning, and
scrolling—across a wide range of devices (from mobile phones to desktop computer monitors).
Commerce Vision uses the “Mobile First” method of developing the BPD. “Mobile First” is to design
for smaller screens first, then add more features and content for bigger and bigger screens.

- @ [ L&
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Do | need a Responsive Site?
Mobile usage is growing far quicker than any other type of web usage. Here are a few info graphics
for you to consider:

68% research
- on their
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Example of a Responsive Design

We already have many sites running RWD. Examples include:

e www.storedj.com.au
e www.house.com.au
e www.robinskitchen.com.au

e www.circulon.com.au

Using the www.storedj.com.au example, following is how the same page might look using different

devices:
Home Page:

Desktop

iPhone / Smartphone

escco Telstra & t29pm @ 7 5 79% wm)

€ [BStoreDJ (SoundBayF = [

&
@ COURSE

Product Browsing:

BROWSE OUR CATEGORIES
e :

PGy AT ERANDS
QSC! o witiez
UBL (T wrwemermeverrs EXOME SHORE

T AR PRODUCTS

Desktop iPad / Tablet iPhone / Smartphone
‘w;mw i a n‘:'n 4 = [lag _,,»?;7“:' *0000 Talstra = 1:29 pm @ 1 % 79% WD
‘ € [ mstoredicom. | =

CATEGORY

e 50,

Pamered
speokers
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http://www.house.com.au/
http://www.robinskitchen.com.au/
http://www.circulon.com.au/
http://www.storedj.com.au/

As you can see the design changes dynamically based on the resolution of the device that is viewing
it. The BPD uses Responsive Design through which allows your customers to use your website
seamlessly on any device.
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Page Layout
The general page layout for BPD is made up of:

e Header/Menu

e Footer

e Ul Elements

e Messages and Notifications
e Style Guide

Header:

1 Logout Firstname Lastname ~ ACCG: Commerce Vision (ABC-123) Change Account Dashboard B 512345.67 (1234 items)
( \ commerce [ | 5 News @ Storelocator @ Contact
vision

— 4

Structure v Static Content Praducts v Checkout v User Account v Other v Dashboard v Email Templates Dropdown Multi-Level v
Layout & Structure Products User Account Dashboard Email Templates
Structure Product Category Logn Dashbaord Style Guide
Layout Product Grid / List Register My Details Register
Alternate / Sidebars Product Detail Forgat Password Order Tracking Password Reset
Forms Product Search Results Order Tracking View Order Confirmation
Ul Elements Other Templates Approve Orders Quote Confirmation
Style Guide Cart & Checkout Homepage Orders On Held Order Shipped

Cart Store Locator Pay Account

Static Content Guest Checkout 404 Error Fast Order
News Checkout 1 - Address Contact Us Order Templates
News Article Cheekour 2 - Payment

Order History
About Us Checkout 3 - Confirmation Wishiist
Terms & Conditions

Frivacy Policy

FAQ

Key features are:

e Mega Menu — allows for users to get to third level of categories very easily

e Secondary functional menu

e Search with predictive search

e Logged in information in top bar

e (Cart summary

e Account select

e Menu/ search always in top view — this allows a user to scroll down and the menu and
optionally the search box will stay at the top of the screen using less real estate:

X logour Firsmame Lastname ACC: Commerce Vision (ABC123) | Change Account RSN = 1224567 (1224 items)

Structure v Static Content v Products v Checkout v User Account v Other v Dashboard v Email Templates + Dropdown Multi-Level
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Footer:

3 Our Store < Get In Touch © Need Help? OY S Pe&din
About Us Commerce Vision Orders & Returns

Privacy Policy 30 Lisburn Street Technical Support

Terms & Conditions East Brisbane, QLD, 4151 Live Cha

Postage & Handling Australia

0733693733

( ) commerce © Copyright 2014 [Client] - Powered by Customer Self Service from Commerce Vis
= €

VISA € 2t M B

The footer can be customised from the above default.

Ul Elements — Style Guide

All Ul elements of the application have been clearly defined using consistent class naming. This
allows system administrators who want to create their own custom pages to use these classes to
utilize the Responsive Design features. For example:

Tabs Tab#1 Tab#¥2 Tab#3  Tab#d
Tabbed content.

Tab Content #1

<> HTML Example

<div class="cv-tabs">

<1i class="k-state-active™>
Tab #1
</1i>
<li>
Tab #2
</1i>
<li>
Tab #3
</1i>
<1i>
Tab #4
</1i>
</ul>
<div>
Tab Content #1
</div>
<divs
Tab Content #2
</div>
<divs
Tab Content #3
</div>
<div>
Tab Content #4
</div>
</div>

Butcons -Standard pil E— CE—— :

Standard buton wih fullcurved ends.

<> HTML Example

<a href="" class="btn pill">Generic Button</a>
class="btn pill cv-ico-social-tuitter”>Generic w/ Icon Button</a>
class="btn pill cv-is-processing”>Processing Button</a>
class="btn pill red">Red Button</a»

class="btn pill green”>Green Button</a>

class="btn pill blue">Blue Button</a>

class="btn pill orange">Orange Button</a>

class="btn pill black">Black Button</a>
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Messages and Notifications
All messages and notifications have been redesigned:

Standard Notification Heading
This is a general notification

Info Notification Heading
This is a general notification

Error Notification Heading
This is a error notification

Success Notification Heading
This is a success notification

Confirm

A Please upgrade your internet browser for a secure online shopping e well as the best user experience and ease of use of this site.

Style Guide
As part of the implementation of the BPD, Commerce Vision will provide a Style Guide for the site.
This will include:

e C(Client Colour Scheme
e logos
e Device lcons

e Fonts

e Typeography

e Lists

e Tables

e Responsive Video
e |mages

Commerce Vision — Best Practice Design — Upgrade Process 14



Product Pages

Product Categories

Product Categories

Category Title Goes Here, and it Category Title Goes Here Category Title Goes Here Category Title Goes Here
keeps on going to a maximum of
three lines

9

\
\

9

\

Category Title Goes Here Category Title Goes Here Category Title Goes Here Category Title Goes Here

Product Category Contents
Product Category Title

SortBy: Popularity v Results Per Page: 12 M o< > M ViewBy: 33 Grid IS list

Filter By:

Currently Filtered By...

© Filter Title (clear)

© Filter Title (clear) \ \ \ \

© Filter Title (clear)
Category Title v ‘ ‘ ‘ ‘ ‘ ‘
Price Range v Product tidle goes here, and ic Product Title Goes Here Product Title Goes Here Produce Title Goes Here Product Title Goes Here Product Title Goes Here

keeps on going to a maximum
Brand . of three lines
Code: 4BC-123 Code: 2BC122 Code: ABC-123 Code: ABC-123 Code: BC122 Code 4BC-122

Product Range v $123456.78 $123456.78 $123456.78 $123456.78 $123456.78 $123456.78
o K BE - JERE - JERE - JERE - JERE - |
Material v

Qe

\»

o

Product Title Goes Here Product Title Goes Here Product Title Goes Here Product Title Goes Here Product Title Goes Here Product Title Goes Here
e e e e e e
$123456.78 $123456.78 $123456.78 $123456.78 $123456.78 $123456.78
Y - JRREY - QRN - JENRR - JEER - - RN -
e e o e e o

Key features are:

e Meta data filtering on left hand side — allows customers to filter your products based on
feature sets
e Grid view (see above) or List view (see below)
e Sale/New/Bonus/Clearance ribbons (the use of these can be customisable)
e Dynamic “Add to Cart” — this adds the product to the cart without redrawing the page. The
cart total updates dynamically. This enhances the users experience and speeds the site up.
|
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e Sorting options
e Records per page
e Note that any data that can be shown on a product page can be shown on this page

List View:

Product Category Title

SortBy: Popularity v Results Per Page: 12 v Mo D> M ViewBy: 88 Grid IS list
Filter By: Product title goes here, and it keeps on going to a maximum of three lines Product Title Goes Here
cotes apcaz Codes 8123
iz $123456.78 i $123456.78

Currently Filtered By...

© Fiter Title (clear)

© Filter Titke (clean)

Product Title Goes Here
Category Title. v Code: ABC-123
“» $123456.78

Product Title Goes Here

O

Cotes ppc123
$123456.78

Price Range v

Brand v

Froduct Range N Product Title Goes Here Product Title Goes Here

coon \ Code:sec123 ‘ Cotes ppc123

pacity . ‘ ‘

B > $123456.78 o $123456.78

Colour . ; B ¥ adaTocan

Material v

1 M ¥ AddTo Cart

Product Title Goes Here

Product Title Goes Here

‘ ' Code: AEC123 Code: ABC122

$123456.78 $123456.78

1 * ¥ Add To Cart # Favourite 1 M ¥ AddTo Cart # Favourite

9

Product Title Goes Here

‘ ' Code: AEC123
= 4

$123456.78

1 * ¥ Add To Cart

Product Title Goes Here
Code: AEC 123

$123456.78

1 M ¥ AddTo Cart

9
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Product Detail
-

L,. COI‘VI"IIQ“IC%I‘CE “ a News @ Storelocator & Convact
= 4

structure ~ static Content Products ~ Checkout ~ User Account v other ~ Dashboard Email Templates ~ Dropdown Multi-Level

B i g o B

Product Title Goes Here

$123456.78

Description
lque senectus et netus curpis agestas. Vestoulim tortor quam, eugiat tae, ukries eget empor S amet, ance.
Donacsu boaro 1 e 5 orc
Features
ornare. Pebentesqus odio i suismad n, aharetra . ufrices i, iam, Se arcus ras comsequat
“orior neque sgeet wrosau [pp——

perttiter, fachis uctus. matus
quis nibh, biarm rulla guam, gravida non, commed a, sadales s

amet, nis,
At vulputats, runc

& Zoom
LLLLQ
RN DY 7325 oecse et e e et e s

Technical Specifications I
Dimensions H35.3 0 L221 # WSS e

Capaciny oud Size 4 ies Moing expaciy 134

s eEr1010

Colour et

Material Mo

Technical Specifications

Dimensions HIS3 0220 £ WIS

Copacty o Siae 48 ires Woing capeciy 134

B eers010

Colour sad

Material e

What s included? 4 Kichenéid Arcsan St e - Red

Related Products

Xk o N

\»

et e goes hare and e keeps o Producs Thte Goes Hre Producs Tie Gaes Hore Producs Thte Goes Here Praducs Tike Gaes Hore Producs Thte Goes Here
i 28 asominf thrwe s

$123456.78 $123456.78 $123456.78 $123456.78 $123456.78
R n P - o P - 1 v

Key Features are:

e Any product data

e  Multiple images with gesture support (i.e. a user can swipe on a mobile device to move
between the product images)

e Cross Sell

e UpSell

e Freight Estimator

e Product Reviews
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Cart / Checkout

Cart

® Your Cart

W Change Account

Product aty Price Discount GsT Total

Product Title Goes Here 1 M 5123456.78 52.00 512.00 5123466.78
CzomsEC1Z3
B -
O s
A Thereisaproblem
Product Title Goes Here (Line Error) 1 M 512345578 52,00 51200 $123466.78
! CzamiEciz2
- Fee o Favaurte @ Remove
© oucorsas
Product Title Goes Here (Update Required) 1 M $123456.78 $2.00 $12.00 $123466.78
CzomiEC22
s
-
Product Title Goes Here 1 M £123456.78 52.00 512.00 5123466.75
CzomsEC1Z3
s
- o
Product Title Goes Here 1 M 5123456.78 52.00 512.00 5123466.78
CzomsEC1Z3
s
- ...
4 FamOrderEnmry % Proms Code: B SavedsTempze I Heig Orger © Upgse Al @ Remove Al Subraral (ex G5T) samseT
Charges $12.34
Discounts $0.00
GST $1234
Total (inc GST) $1234567.89

© Keep Shopping @ Continue To Checkout

Checkout —Step 1
B Checkout

Step 1 of 3 - Please provide your billng and delivery address

L Contact / Billing Details

First Name + Surname +
Benjamin Demeyere

Email Address * Phone Number *
ben.demeyere@commercevision.com.au 07 3188 9818

Address Line 1% Address Line 2 *
30 Lisburn Street Address Line 2

Suburb * State * Postcode *
East Brisbane QL v ||4169

Is your deliver i Your cantace / bill  Yes

= Freight Options

© ($10)  Australia Post - Standard Post
) (850)  Australia Post - Express Post

) (5100) Australia Post - StarTrack Express Courier

® Return To Cart
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Checkout - Step 2

v Review Order

® Order Summary

W Delivery Address

& Payment

Total Due: $1234567.89

Credit Card  PayPal  Account  Direct Debit  BPay

Cards Accepred:
VISA & & I =
Card Number

X000¢ 000 X000 X000
Card Expirary Date (MM/YY)
[ 2013 v
Card Security Code (CCV)
200¢
Name On Card

Firstname Lastname

() Tre e B e Ty s oL o e 8 7 R
T, T e o T T e I ety 2

® Process Payment

Checkout — Confirmation

B Checkout

Step 3 of 3 - Order Confrmation
™ Print

v Order sucecssfull!

You will receive an email confirmation shortly confirming your order detals. If you have paid your order by PayPal, a receipt for your purchase has been emailed to you.
You may log inta your account at https:/www. paypal.com to view details of this transaction.

The details of your order are displayed below.

A Contact/ Billing Details W Delivery Details
Name: Benjamin Demeyere Name: Benjamin Demeyere
Address: 30 Lisburn Street Address: Commerce Vision
East Brisbane, QLD, 4169 Level 1
Phone: 0731889818 30 Lisburn Street
Email: ben.demeyere@commercevision.com.au EastBrisbane, QLD, 4169
Delivery Method: Australia Post - Standard Post

¥ Order Summary

Product Qty Price Discount asT Total

Product Title Goes Here 1 $123456.78 $2.00 $12.00 $123466.78
Code: ABC-123
Fiela

@ o

Product Title Goes Here 1 $123456.78 $2.00 $12.00 $123466.78
Code: ABC-123
Field

@ nsoce

O ©
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Other Key Pages

Dashboard
i= My Dashboard

User, Order & Account Management

My Details My Favourites Order History

Order Templates Fast Order Change Password

I v o= Y
order Tracking orders On Hold Approve Orders Pay Account Wishlist Statistics
Order Tracking

¥ Order Tracking
Track the status of your order
Invaice / Order Number

Advanced Search

Order Status Order Date (start) Order Date (end) Your Reference Product Search

All Orders v
Search Results

123 records, (3 pages) Poge 1 v o3
Order Number Order Date Your Reference Status Total

ABC-123 29 January 2014 PAID ABC-123 Blaced On Hold $9999.99 View Order >
ABC-123 29 January 2014 PAID ABC-123 placed On Hold $9999.99
ABC-123 29 January 2014 PAID ABC-123 placed On Hold $9999.99 View Order >
ABC-123 29 January 2014 PAID ABC-123 Placed On Hold $9999.99 View Order >
ABC-123 29 January 2014 PAID ABC-123 Placed On Hold $9999.99 View Order >
ABC-123 29 January 2014 PAID ABC-123 Placad On Hold $9999.99 View Order >
ABC-123 29 January 2014 PAID ABC-123 Placed On Hold $9999.99
ABC-123 29 January 2014 PAID ABC-123 Placed On Hold $9999.99
ABC-123 29 January 2014 PAID ABC-123 Placed On Hold $9999.99
ABC-123 29 January 2014 PAID ABC-123 Blaced On Hold $9999.99

123 records, {3 pages)

Page 1 v  of3
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Details:

c] To Results

Your Order Details

Order: #ABC-123

| "% Order Status Goes Here

Order Details

= Resend Invoice | ) Copy To Current Order

Delivery Address

Entered By: Fismame Lastname Firsmarme Lestname
Sales Order Date : 31-12:2014 D= S

East Brisbane, QLD, 4151
Prefered Delivery Date : 31122014
Customer Reference : ABC 123 Carrier
Connsignment Note : ABC 123

Australia Post Courier
Warehouse Code ABC123

$9999.99

GS5T-5$123.45

Stock Code
1 ABC-123 Product Title Goes Here 1 Each 0 $0999.99 Each $9995.99
2 ABC-123 Product Title Goes Here 1 Each 0 $9999.99 Each $9999.99
3 ABC-123 Product Title Goes Here 1 Each 0 $9999.99 Each $9999.99
4 ABC-123 Product Title Goes Here 1 Each 0 $9999.99 Each $9999.99
TOTAL $9999.99
GST 599.99

Order Templates

View & Manage your templates
Search for templates Q Filter Search & Delete Al
123 records, (3 pages) Page 1 v of3
Template Name mpany Template Date Created Date Updated Created By Total
Order Template Name Goes Here o 10/03/2014 117032014 Ben Demeyere $123456.78
Order Template Name Goes Here o 10/03/2014 117032014 Ben Demeyere $123456.78
Order Template Name Goes Here _ 10/03/2014 117032014 Ben Demeyere $123456.78
Order Template Name Goes Here o 10/03/2014 117032014 Ben Demeyere $123456.78
Order Template Name Goes Here o 10/03/2014 117032014 Ben Demeyere $123456.78
Order Template Name Goes Here _ 10/03/2014 117032014 Ben Demeyere $123456.78
Order Template Name Goes Here - 10/03/2014 1170312014 Ben Demeyere $123456.78
Order Template Name Goes Here - 10/03/2014 1170312014 Ben Demeyere $123456.78
Order Template Name Goes Here - 10/03/2014 1170312014 Ben Demeyere $123456.78
Order Template Name Goes Here - 10/03/2014 1170312014 Ben Demeyere $123456.78 View >
Orcler Template Name Goas Hera o 10/03/2014 11/03/2014 Ben Demeyare $123456.78
Orcler Template Name Goas Hera o 10/03/2014 11/03/2014 Ben Demeyere $123456.78
Orcler Template Name Goas Here o 10/03/2014 11/03/2014 Ben Demeyare $123456.78
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Store Locator

@ Store Locator

\We have stores located right across Australia, find your closest store

Postcode Suburb / City ACT

A IR ]| R
30 Lisburn St s
East Brisbane QLD 4169

@ 1 Location Title
Store Address
Store Address 2

Directions

View on Google Maps

P: Phone Number
F: Fax Number ] N s a Hay
. Baine, SE8(/g i 3 5 g
Opening hours: Bromi o f2 g é‘? -§ EE. ‘§ s é’ fg' g Vv
T £ L
Monday: :00 - 17:30 Tq:nf:s‘ 2 -§ s g5 E g /
Tuesday: 2:00-17:30 = e
Lintg Moubray 1o, s Yo
Wednesday: 9:00-17:30 House L et CPBo
Thursday: 9:00 - 21:00 Th o
Friday: 9:00-17:30 e i % | - Lot W
Saturday: 9:00 - 17:00 ,‘d’f;
Sunday: 10:00 - 16:00 5
TN
,,,,,,,,,,,,,,,,,,,,,,,, |
5 Wer
® 2 Location Title \ a
S
Store Address OOadmay g & ‘;%
Store Address 2 Ou-ruwghe\ \ Y \ \ '::
& Redfery \,zw\is )\ 3
P: Phone Number 5 st 2 9
i Buranda st 5
F: Fax Number 5 )

Opening hours:
Monday: 9:00-17:30

Tuesday: 9:00-17:30 7
Wednesday: 9:00-17:30 |
Princess Alexandra

Thursday: 8:00 - 21:00 Hospital | |
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Email Templates

Order Confirmation

Use this area to offer a short teaser of your email’s content. Text here will show in the preview ares of scme email
dients.

' . commerce
vision

~

Order Confirmation #1785

Your Order:

Item Price Qty Total
‘ Product Title
( — Product Description / Other Info $7.50 10 $750.00
‘ Product Title - -
( ot Product Description / Other Info $7.50 10 $750.00
Product Title
( g Product Description / Other Info $7.50 10 $750.00
Price Discount: -510.00
Shipping: 242.00
GST: 57.50
TOTAL: $800.00
Billing Address: Delivery Address:
Commerce Vision Commerce Vision
30 Lisburn Street 30 Lisburn Street
East Brisbane, QLD, 4169 East Brisbane, QLD, 4169

Delivery Instructions:
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer rutrum urna et enim
egestas dapibus at vitae lacus. Fusce pellentesque scelerisgue lectus eget ultricies.

Notes:
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer rutrum urna et enim
egestas dapibus at vitae lacus. Fusce pellentesque scelerisque lectus eget ultricies.
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Order Shipped Email

' . commerce
vision

~

Order Shipped - #1785

Hi, [Firstname]
Your order has been shipped!

« Shipped Via: Australia Post
« Tracking Number: #123-89784-55
« Estimated Delivery Date: 19/10/2012

Delivery Address: Billing Address:
Commerce Vision Commerce Vision
30 Lisburn Street 30 Lisburn Street
East Brisbane, QLD, 4169 East Brisbane, QLD, 4169

Delivery Instructions:
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer rutrum urna et enim
egestas dapibus at vitae lacus. Fusce pellentesque scelerisque lectus eget ultricies.

Notes:
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer rutrum urna et enim
egestas dapibus at vitae lacus. Fusce pellentesque scelerisque lectus eget ultricies.

Your Order:

Item Price Qty Total
‘ Product Title . :

( — Product Description / Other Info $7.50 10 $750.00
Product Title . :

( _— Product Description / Other Info 3750 10 £750.00
Product Title . :

(\-/— Product Description / Other Info 3750 10 £750.00

Price Discount: -510.00

Shipping: 542,00

coT R
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I'min!!! How do | migrate?

Commerce Vision needs to work with you to determine what is involved in migrating your site (or
sites) to the BPD. We have covered the majority of the functionality currently supported in the new
design, but some customers are using some features that are not commonly used — so we need to
make sure we have everything covered for you.

Step 1: Complete the Online Questionnaire for each site — click HERE

Step 2: We will provide you with a fixed price quote within 1 week of finalising
your requirements.

Step 3: Quote Acceptance.
Step 4: Implementation (schedule will be based on your requirements).
Step 5: Go Live Cutover.

Step 6: Enrolment in our “Customer Success Program” — this will enable us to
continue to ensure your website is the best it can be.
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https://www.formstack.com/forms/?1757228-d8LzeTjVXe

